Stigma reduction campaign plan
Duration: 3 Months

Implementing Agency: NGO 
Media campaign should cover whole territory of Montenegro. 5 major cities will be covered in order to try to cover as much people as possible. This would be first media campaign about TB that will cover whole Montenegro.

Campaign will focus on general population and youth.

Following activities are going to be implemented:

1. Preparation and broadcasting of radio jingles in 5 cities in Montenegro

2. Preparation and publishing billboards in 5 major cities in Montenegro

3. Preparation and printing informational leaflets (10,000 pcs). Distribution of leaflets in major touristic areas in south and north
4. Preparation and printing of badges – 1,000 pcs 

5. Organizing events/workshops in major cities to raise awareness of people about TB and stigma and discrimination connected with this disease

This brief plan should be elaborated in details within Project proposal. 
BUDGET
	Activities
	Frequency
	Price
	Budget (EUR)

	Preparation and broadcasting of radio jingles
	
	
	

	Preparation and publishing billboards (2 in each of 5 major cities)
	
	
	

	Preparation, printing and distribution of informational leaflets and brochures
	
	
	

	Printing of badges
	
	
	

	Organizing event/workshops in major cities (5 events)
	
	
	


